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When organising a commemorative event for Holocaust Memorial Day it is important to consider how to best ensure that the event is widely recognised by your local community.  This can be through local advertising to ensure that there is a strong attendance or by pre and post-event media coverage.  This pack has some suggestions on how to achieve a larger attendance at your event and how to ensure that local and regional media outlets recognise and report your event.
Increasing Attendance

If your event is open to the public it is important that as many members of your community as possible know about the commemoration and how to attend.  


· List your event on the HMD website www.hmd.org.uk – this is the first port of call for members of the public who wish to know about events in their local area.  Try to include as much information as possible in your entry including full venue details and any cost for attending.  

· Contact community magazines to let them know the details of your event.  Offer to write an article about what HMD is and why it is important to your community to commemorate it.  If you need help with this please contact us on 0845 838 1883 or enquiries@hmd.org.uk.  

· If you have a steering or consultation group ask each member to ensure the communities or groups which they represent are invited and know about the commemoration.

· Contact community and faith groups in the area and ask them to inform their members.  Include all groups who may have an interest in HMD, equality and diversity issues.   Provide groups with posters and flyers to advertise the event.  This pack includes a downloadable A4 publicity poster to which you can add your own details.

· Publicise your event in your own internal newsletters, bulletins, intranet, notice boards and your website.  Ask local libraries, shops, supermarkets, community and youth centres to display your posters.

· Target people who organise and attend Human Rights related events throughout the year such as Black History and LGBT History Months or Human Rights Day.  
Increasing Press Coverage

· Invite your local newspapers, radio and television stations to write about and attend the event.  Call the news desks in advance and identify a suitable contact who will follow up your story.  This could be a news, social, community or education reporter.  

· Try and have an individual connected to the event who would be prepared to give an interview to the media. It could be the key guest, a survivor or someone with an interesting story associated with HMD. They should feel comfortable speaking to the journalist and have a few key points they should focus on communicating. 

· Know what deadlines journalists are working to and make sure you give them material in good time – it will greatly increase the chances of a story being published.

· Find out how each journalist prefers to receive press releases – is it by email or fax?  It is likely to be by email - try pasting the text into the body of the email rather than sending attachments.   Be clear and concise, so the journalist can grasp the core details after reading it for the first time.  Ensure it is written in plain English, without lapsing into jargon. Try to include a website address either your own or www.hmd.org.uk  

· Send out a press release both before and after your event.  This pack includes downloadable template press releases which you can amend to suit your own event.  Always remember to include the Who, What, Why, Where and When and a complete programme of your event.

· The HMD logo should be included on all information released to the press throughout the year.  Download the logo from the HMD website and copy it into your press release.

· If you have a guest speaker who has survived the Holocaust or is a refugee suggest that your local newspaper run a feature story on their life as an introduction to your commemoration.  Check first with your speaker that they are happy for this to happen.

· Ensure a photographer is in attendance.  Even if your local paper is sending a photographer remember to take your own camera.  Use a digital camera and take high resolution images – preferably over 1MB as this will be the most suitable for print.  Take photos while your event is taking place to capture the action and atmosphere.  Don’t rely on posed photos which often look very staid.  

Top Ten Tips

1.    Stand up to Hatred – Use the HMD theme paper and think carefully about what the theme means to your community
2.    Have a plan – Decide what you want to achieve with your event and build in enough planning time to ensure it runs smoothly
3.    Recognise all victims – Consider survivors of more recent genocides, refugees or victims of hate crime, as well as Holocaust survivors, as spokespeople
4.    Don’t shy away – Don’t be afraid to focus on contemporary issues such as hate crime or issues faced by refugees 
5.    Publicise your event – Make sure you take lots of photos and alert the local media before and after the event. We have a press release to help you do this
6.    Keep it fresh – Make sure your event doesn’t last too long
7.    Consider your audience – Don’t use visuals that are too graphic or may be upsetting
8.    Take time out – Remember to include a moment of remembrance
9.    Make a link – Consider how HMD09 can fit into your equalities calendar and link to events such as Refugee Week, LGBT History Month and Black History Month  
10.  Don’t be afraid – Ask HMDT for help – that’s why we’re here!
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Template Press Releases 2009: Pre-event

{insert date}

Organisation {insert name] commemorates Holocaust Memorial Day 2009
{Name of Organisation} will host a Holocaust Memorial Day (HMD) {event/concert of remembrance/lecture etc} at {venue} on {date}.  The event will mark the 64th anniversary of the liberation of Auschwitz and will be attended by {local dignitary/school pupils/VIPS etc}.  {if applicable} All members of the local community are invited to join the commemoration.

The theme for HMD09 is ‘Stand up to Hatred’, which examines what hatred means, how it can be enshrined in actions, language, propaganda and legislation and the impact of hatred on its victims.  
HMD09 challenges us all to Stand up to Hatred.  It urges all of us to look at our behaviour to others; to understand how hate is directed against different groups and individuals in Britain today and to explore how each of us can help make our communities stronger and safer.

{insert appropriate VIP name} said, “We are looking forward to our local community coming together to remember victims of the Holocaust and those whose lives have been affected by discrimination.  The ‘Stand up to Hatred’ theme helps us to think about the impact of how hatred can become normalised and the damaging impact it has on our communities.  We will be using HMD09 as an opportunity to pay our tributes to people who have been damaged by hatred and to protect against exclusion.”

-ENDS-

Notes to Editors

For more information please contact:

{add your name and contact details here}

Holocaust Memorial Day 

· In November 2005, the United Nations established Holocaust Memorial Day as a day of remembrance across the World

· Further information can be found by visiting www.hmd.org.uk
· The theme for Holocaust Memorial Day 2009 is ‘Stand up to Hatred’

Add two or three bullet points about your own organisation
Template Press Releases 2009: Post-event 

{insert date}

Local organisation {insert name} hosts Holocaust Memorial Day {name of event}

Over {insert number} of people from {area} gathered on {date} to mark Holocaust Memorial Day (HMD) 2009. The {event/concert of remembrance/lecture etc} was organised by {name of organisation} and was the {number} annual Holocaust Memorial Day event for the area.  The event marked the 64th anniversary of the liberation of Auschwitz and was attended by {local dignitary/school pupils/VIPS etc}.

Councillor/Head Teacher {insert appropriate name} said, “It was fantastic to see so many local people, young and old, coming together to remember the atrocities of the Holocaust.  It is tremendously important that we continue to remember those whose lives were lost or irrevocably altered during this time. The theme for 2009, ‘Stand up to Hatred’ challenges everyone to think about the impact hatred can have on individuals and communities and make our own commitment to challenge hatred when we see it taking place.”

Carly Whyborn, National Co-ordinator of the Holocaust Memorial Day Trust said: "We have been overwhelmed by the interest and commitment from the local community as well as the hundreds of other local events that were organised across the UK to mark the day. HMD gives us the opportunity to reflect on the Holocaust and on more recent atrocities that raise similar issues.  The tragedies of Cambodia, Rwanda and other terrible events in the world show that there are still many lessons to be learnt, both in international and individual terms.” 

For further information visit www.hmd.org.uk
-ENDS-
Notes to Editors

For more information please contact:

{add your name and contact details here}

Holocaust Memorial Day 

· In November 2005, the United Nations established Holocaust Memorial Day as a day of remembrance across the World

· Further information can be found by visiting www.hmd.org.uk
· The theme for Holocaust Memorial Day 2009 is ‘Stand up to Hatred’

Add two or three bullet points about your own organisation
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